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Meet the team | Creative Directions
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A day in the life of… Fondation Botnar

This direction will give viewers a real insight into the day to 

day life of the Fondation Botnar team, giving the audience a 

chance to really get to know you! 

The viewer will go on a journey through the Botnar office 

with people taking turns talking to camera. We will see you 

walking around the office, eating lunch and collaborating on 

projects. The feeling is fun and natural to reflect the 

organisation’s culture.

Staff interviews will explore what employees do daily, and 

how it relates to building a better future for children and 

young people. 

MEET THE TEAM | DIRECTION 1

Authentic People driven   Light-hearted

The Direction feels…
A day in 

the life
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MOODBOARD | DIRECTION 1

Reference of how it 

could work with UGC 

style footage and for 

use of insta reels here

Reference of how camera work can flow 
throughout the office in between different 
spaces.

Reference of talking directly to camera. This 
showcases work and staff roles in ‘real time’ as the 
camera tours the office and interacts with the 
different teams.

We will showcase the office as well as 
where some Botnar staff go such as little 
coffee shops/ walks in the park/ book 
shops etc.

http://www.youtube.com/watch?v=rVNcbxvgHEM
https://www.instagram.com/reel/CYs8TLNB9wa/
http://www.youtube.com/watch?v=MhXwO_mkdzQ
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We wanted to retain the day in the life style video with 

multiple talking head interviews. How? We will film from 

the perspective of a new starter/guest who is having a 

first day with Fondation Botnar. It will be shot in a POV 

style that documents them meeting key members of the 

team and being shown around the office. 

To get more information, first we’ll have short phone 

conversations with spotlighted team members to learn 

about them as individuals. Based on their answers, we’ll 

then write a visual direction with a new set of questions 

for interviewees to answer on shoot day! 

MEET THE TEAM | HOW WILL IT WORK?

Authentic People driven   Light-hearted

The Direction feels…
Point of 

view
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CREATIVE | Direction 1

The POV style works to transition between 
‘induction’ chats to show culture and the space.

As the day goes on we will meet new 
people and teams where we can have 
talking head style talks where we could 
ask questions about the company. This 
is where we can showcase the passion, 
fun and core values.

http://www.youtube.com/watch?v=JdB178-ztPs
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MEET THE TEAM | OBJECTIVES & AUDIENCES

We see two key audience groups for this video series, each with their own objectives:

Internal (employees, board members, consultants)

● Engage internal audience on what it means to work for  Fondation Botnar’s, and how it relates 

to the mission 

● Increasing company pride, employee advocacy and internal members’ engagement on digital 

platforms

External  (partners, current and future grantees, policymakers, peers)

● Introduce our team, showing how and where we work to better connect with our stakeholders

● Build trust and credibility through transparency on who we are and  how we work

● Engage our stakeholders with our mission, invite them to connect with us
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THANK YOU!


